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NRT — history
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O The beginning — October 2004

O Participants—

® 6 trade organizations and employers’
associations

® 2 trade unions;

® 5 public institutions;

® 15 nongovernmental organizations,
= universities, companies,

& O held 17 working meetings
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NRT — history - 2

O 4 competition held more responsible for
social enterprise of the year in the
clothing industry

O 2 contest held responsible for social
Hotel of the Year

O4 articles published in the journal
"Textiles and Garments”

__ Odeveloped an information booklet -

distributed electronic
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format booklet — electronic
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Round Table

VISION

NKM participants are united
by the idea to contribute to
the promotion and
implementation of the
concept of corporate social
responsibility in Bulgaria

annual plans

Strategy for work of the National

MISSION

NKM is the initiator and center,
creating conditions for free
discussion of ideas on
problems and prospects for the
establishment of modern social
standards in Bulgaria

Strategy for the operation of NKM
Includes vision, mission, objectives and
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Strategy for work of the National
Round Table

STRATEGIC TASKS

1) NRT perceived as its main objective the
dissemination and application of the concept of
corporate social responsibility (CSR) in Bulgarian
enterprises

2) NRT promote cooperation and partnerships
between its members and other stakeholders

3) NRT supports the initiatives of its members
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National Award for social responsible
company / hotel

O developed are the basic documents that
establish the rules of competition

® Procedure for conducting the competition
® questionnaire for self-establishment / hotel

® award is given to the annual Conference on
Corporate Social Responsibility



National Award for social responsible
company / hotel — 2

Conducting procedure

O Aim of the Award

O Categories in which awards are
presented

O Who may take part in the competition?
O Rules for submission of questionnaire
O Validity of information

O Procedure of award
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National Award for social responsible
company / hotel — 3

Questionnaire for self — evaluation

O Basic company data
O Data for employees

O Social parameters - human resources
management, safe and healthy working
conditions, representation of workers
during a change of local conditions and
community, business partnzhori, human
rights, environment



Resume what we have

O Principles and action methodology
O Functioning core of the NRT

O Some achievements — conference,
award, reputation
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| Kakeo TpsAbBa oLe Oa ce Hanpasu

Ollo-rongama akTMBHOCT Ha HAUMOHAIHO

HNBO

O PaswupsBaHe Ha obxBaTa Ha bpaHLLuoBeTe

O YcTaHoBsiIBaHE Ha MeXayHapoaHU
KOHTaKTU

O NHTepakTuBeH doopym 3a ANUCKyCUmn

o= O GyHaHcoBa CTaBUITHOCT
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National Round Table —
Bulgaria

Thank you for your
attention!

12 a-p Aumntep MaTteB

BankaHcku MHCTUTYT NO Tpyda 1 counanHarta
non Ka



