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UN GLOBAL COMPACT

Disclosure of the initiative - in 2000 by the UN Secretary General
Kofi Annan;

Grounds: Globalization creates an unfair distribution of wealth and
profits, businesses must be more responsible on how the
environment affects the employees and society;

Evolution: financial matters still occupy a central place on the
agenda of business, CSR - part of corporate governance;

Crisis: an opportunity to reassess and positioning the business,
radical changes towards greater sustainability; place and role of
CSR;

DG today: 5000 + companies States of 130 + countries, including
NGOs, business organizations, trade unions, 80 Nat. Networks




UN GLOBAL COMPACT

Brings together companies and UN agencies, labor organizations, civil
society and governments to promote universal social, occupational,
environmental and anti-corruption principles.

VISION

The private sector in partnership with other social actors can help in the
development and strengthening of a more sustainable and inclusive
economy all stakeholders.

OBJECTIVES

Acceptance, support and introduction of 10-General principles generally
accepted in the daily

activities of companies.

Facilitating cooperation among stakeholders and promoting
partnership and joint projects to support the objectives of the United
Nations Development Program.

PRINCIPLES

Voluntary initiative, not a regulatory instrument.

Reqwrement Annual Review of progress on the lO prmuple




The ten principles

HUMAN RIGHTS
Respect and support for protecting human rights;
Irrelevant actions violating human rights.

LABOR STANDARDS

Eliminating all forms of forced labor;
Freedom of collective bargaining;
Effective abolition of child labor;
Eradicating discrimination in working life.

ENVIRONMENT
Approach to environmental challenges;
Initiatives promoting responsibility towards the environment;

Promoting development and dissemination of technology.

ANTICORRUPTION
Support for anti-corruption initiatives and policies on transparency .




Why socially responsible business?

HUMAN RIGHTS

Charges lead to a reduction of
goodwill

Provide an opportunity for
conducting business

Reduce legal risk and

investment

ENVIRONMENT

Improving the productivity of
resources

Environmental regulations
become more severe

EU insurance companies and
~ banks to provide preferential

LABOR STANDARDS

Retention of quality workers
Improving the reputation among
consumers

Lower training costs and fewer fines
A safer workplace

Improved relations with government,

business, NGOs

ANTICORRUPTION

Legal and risks reputation
associated with reputation
Financial expenses

The reputation of corruption
discourage attempts to corruption




Global Compact in Bulgaria

- The initiative officially presented the country under the
patronage of the President of the Republic of Bulgaria on
January 29, 2003

- Development and promotion it takes over the
representation of UNDP. Works in collaboration with:
Business organizations: BBLF, CEIBG, BIA, BCCI, BIA
NGOs - FPPB, Tl (Transparency International)

Public authorities - MLSP, ME, National Assembly

- From 2003 to 2009 the Bulgarian network has grown
from 30 to over 120 companies, NGOs, business
organizations. Currently 40 companies with the status of
active members, ie drawinlg up regular Review of
progress in 10-tte principle

- Semi-formal management structure of the Bulgarian

_ network of April 2006




MANAGEMENT NETWORK

Advisory Board
Composed of directors of major contractors:
ERM Group Faynans
TNT Bulgaria
Overgas Inc.
Bulgarian Industrial Association
Charities Aid Foundation in Bulgaria

Secretariat of the Network
Coordinate contacts between members and
connection to the office in New York, carry out the
decisions of KC and annual meetings.

Located at the UNDP and is composed of a
coordinator and program director




BASIC PRINCIPLES OF NETWORK

Neutral platform

- Networking and contacts between companies, NGOs, public
authorities, universities
Corporate Social Responsibility — Strategy Practice
Partner Initiatives

- Exchange of experience
Best Practices
Participation in regional projects and initiatives (CSR in New Europe, to
promote trade in the BSEC)

National Forum - Challenges for CSR, CSR in times of crisis

> Collective action
Business Against Corruption - an initiative for legislative changes

- Learning and training

National (annual) meetin?s

Annual global network of local forums
Communication Progress




Bulgarian Network GC - answer the crisis

. Er(;léoghasis in the discussions of the annual meeting of the network - XIlI

« Advisory Board - choose "CSR in times of crisis to focus activities in
2009 (Il 2009)

« News conference Corporate social responsibility — 31.11l. 2009

«  What is business to be socially responsible in times of crisis? o
What are the benefits and opportunities of / for CSR in times of crisis?

« International Forum - "Public policies and business opportunities in
times of crisis: national and international examples - 28. IV. 2009
Partners: DG-Bulgaria, the Bulgarian Development Bank, UNDP

«  Focus: Creation of business models, open to all; Presentation global
report "Creating a benefit for all: strategies for economic activity ..."

«  Microfinance in times of crisis
« Sustainable mechanisms for housing finance in times of crisis




CSR in times of crisis

- Philanthropic CSR type - the most immature
(sponsorship, donation, charity, voluntary activities of
employees) — will suffer most in recession;

. Strategic type of CSR - companies that CSR initiatives
are harmonized with its main business will be able to
continue these initiatives

- Embedded in CSR-type corporate culture — will help
companies, even in time of recession to achieve good

financial results and benefits to society




» For more information:

Bulgarian Network Secretariat:

Han Krum Str. 25, Sofia 1040:;

Tel: (+3592) 96 96 112;
E-mail: globalcompact@undp.bg
Web page: www.unglobalcompact.bg
On-line connection :
http://www.unglobalcompact.org/HowToParticipate




